








Throughout this report, ConAgra Foods has included key 
performance indicators identified by the Global Reporting Initiative 
(GRI) G3 Sustainability Reporting Guidelines. We are self-declaring 
a “B” Application Level for our 2008 Corporate Responsibility 
Report, and we will continue to evaluate the prospect of third-
party assurance for subsequent reports. A content index showing 
the specific location of the GRI performance indicators included 
in this Corporate Responsibility Report, ConAgra Foods’ 2008 
Annual Report to Shareholders, the 2008 Proxy Statement and the 
ConAgra Foods Web site is provided below. 

Report content summary 
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GRI disclosures Performance indicators Page

Profile 1.1, 1.2
2.1 – 2.10
3.1 – 3.4
3.5 – 3.11
3.12
3.13
4.1 – 4.10 
4.13 – 4.13
4.14 – 4.17

Strategy and analysis
Organizational profile
Report parameters
Report scope and boundary
GRI content Index
Assurance
Governance, commitments and engagement
Commitments to external initiatives
Stakeholder engagement

1, 6-7
2-3
Inside cover and back cover
Inside cover, 8-9
This page
This page
Investor Proxy Statement
Annual Report
9

Economic
EC1
EC2
EC3

Management approach
Economic value generated and distributed
Risks and opportunities to climate change
Coverage of benefit plan

Annual Report, Form 10-K, 3
2
Carbon Disclosure Project
Annual Report, Form 10-K, 45

Environment
EN1
EN3, EN4
EN8
EN16
EN26

EN29

Management approach
Materials used 
Direct and indirect energy use
Water use 
Direct and indirect greenhouse gas emissions
Initiatives to Mitigate Environmental 	
Impacts of Products 
Transportation of goods

10-15
14, 16-17
12
13
12
14

15

Labor
LA1
LA2
LA4
LA7
LA13

Management approach
Description of total workforce 
Employee turnover
Union employees
Injury rate
Employee composition

18-21
3
19
3
21
20

Human rights
HR6
HR7

Management approach
Child labor
Forced and compulsory labor

18-21
19
19

Society
SO3

SO8

Management approach
Training for anti-corruption policy

Fines and non-compliance

22-27
ConAgra Foods 	
Code of Conduct
11, 21

Product 	
responsibility PR1

PR6

Management approach
Health and safety impacts of products
Marketing and advertising policy

22-25
22-25
25
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For questions regarding this report, please contact 
Chris Kircher, VP Corporate Affairs, at 402-595-5392 	
or via e-mail at chris.kircher1@conagrafoods.com.

ConAgra Foods Inc.
One ConAgra Drive
Omaha, NE 68102-5001
©ConAgra Foods Inc. All rights reserved.



www.ConAgraFoods.com

www.conagrafoods.com



